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NEWS
Change4Life
The Change4Life advertising campaign began on 3 January, on television, online and in the press, and will unfold in three stages:-

(1)
Reframing the Issue

(began 3 January 2009)
Many parents lack understanding of the issue of obesity in two vital areas. Firstly, they don’t understand that high levels of fat stored in the body leads to an increased risk of preventable illnesses. Secondly, they associate obesity with the extreme cases in the media and fail to recognise that it might apply to their family.

The consumer messaging reframes the issue by creating an enemy out of modern

life, thus turning obesity from an issue of ‘bad parenting’ to one which affects all of

us. It also makes clear the link between fat and illness, and aims to make the public

think in terms of ‘fat in the body’ rather than ‘fat bodies’.

(2
Personalising the issue

(begins February 2009)

Whilst the launch advertising will have raised the issue of modern life having a

negative effect on children, people don’t necessarily acknowledge that the problem is about them and their families. This phase is about helping people recognise that this does affect them and their children, by providing them with a means to access where they currently stand in relation to the

issue and to begin to move towards adopting or changing their behaviour. Simply asking the questions can increase change.  England’s biggest ever questionnaire of family and child health activity will be launched “How Are the Kids?” (more about this below).    

(3)
Rooting specific behaviours

(begins late March)

Once parents have seen where their family’s specific strengths and weaknesses are

in terms of diets and exercise, the campaign will move onto providing them with ways in which to change those behaviours. Further TV commercials promoting activity and diet

messages are being developed, as well as TV sponsorship activity, outdoor media and further media partnership activities.  This stage aims to give parents the means to change their family’s lifestyle and make the new and improved behaviours second nature.

Change4Life Branding

Obesity Co-ordinators should start branding Change4Life supporting communications, aligning existing relevant events and planning new activities.

You can access and download the brand guidelines and brand assets at:-

www.dh.gov.uk/change4life
DH have recently added the following sub-brand logos: breakfast4life; cook4life;

play4life; dance4life; walk4life; swim4life;

bike4life.

More detailed guidance on the sub-brands will be published on the DH website in the

New Year. If you have any branding enquiries please contact the Change4Life

partnership team at:-

c4lpartnerships@dh.gsi.gov.uk
Change4Life Support Materials

for NHS Workforce Colleagues

On 17 December DH issued a letter and order coupon from the Chief Medical Officer and Chief Nursing Officer to 100,000 NHS workforce colleagues, inviting them to order Change4Life materials to support the campaign.

Also included with the letter was a guide to Change4Life ‘Help Stop Childhood Obesity’ and a colour poster, to give a flavour of what the Change4Life campaign will look like.  The letter and accompanying materials are available at:-

www.dh.gov.uk/change4life
The materials available to order include:-

· ‘Top Tips for Top Kids’ leaflet – on how to improve diet & increase activity

· Change4Life posters – double-sided A3 colour posters to raise awareness

· Change4Life event poster – with a space to promote healthy living events

· Window stickers to show support for the campaign

· Stickers to go on materials for existing healthy living initiatives

· Kids activity and colouring sheet

· 5 A Day leaflet

· 5 A Day pocket card.

All NHS workforce colleagues can order these free materials to help them support

the Change4Life campaign. The materials are available to order now, online at:-

www.orderline.dh.gov.uk 

or by calling 0300-123-1002. Some materials will be available to download directly from the DH website (eg the posters and kids activity sheet).

How are the Kids?

This questionnaire is being developed as part of the campaign to find out about the health and activity of the nation’s children.  Building on the messaging in the consumer launch communications, the questionnaire, called ‘How are the kids?’ will enable parents to see how modern life is affecting their family.

The questionnaire has a provisional launch date of 9th February.  The Change4Life team will be working with a field marketing agency to promote the questionnaire directly to consumers in the areas of greatest need throughout England from February.

Ethnic Minority Marketing Plans

The campaign aims to be inclusive of all members of society and an ethnic minority

marketing agency has been employed to manage a community engagement

programme with key target groups.

NHS Early Years LifeCheck

The NHS Early Years LifeCheck was launched in 83 Communities for Health local authority and spearhead areas on 29 October.  You may access the website at:-

http://www.nhs.uk/lifecheck
UPDATES
Food for Life Partnership Awards Ceremony

St Peter’s School, Wem, Wolverhampton won the overall award at the Food for Life Partnership Awards Ceremony held in London on 1st December.

Shire Services, Shropshire, also received a special mention for the work they have done on the procurement of local food into the school meals service.

Million Meals
There has been fantastic progress on the Million Meals campaign in the region, with over 400 schools now signed up.

Million Meals aims to have one million more children eating a school meal by 2010.  Pendock Primary School in Worcestershire was the 400th school to register and a celebration event was held on 26 November where all children received a free meal and £400 was given to support improvements to the dining room environment.

To find out more about the campaign, visit:-

http://millionmeals.schoolfoodtrust.org.uk 

Physical Activity Network for the West Midlands (PAN-WM)
The Physical Activity Network moved offices to their new host, Trident Care and Support, on 22 December 2008.

Suzanne Gardner and Erica Rogers have new email addresses:-

suzanne.gardner@pan-wm.org.uk
erica.rogers@pan-wm.org.uk
Their telephone numbers remain the same.

If you need to write to them, their new postal address is:-

Physical Activity Network West Midlands

c/o Trident Care and Support

1 Rake Way 

Edgbaston

Birmingham

B15 1EG

Connect Through huddle

The huddle online collaborative workspace brings together LA and PCT commissioners of healthy weight management services to share documents, examples, tools, case studies and to raise and answer your questions.  To request an invitation, please contact either:-

glynis.francis@csip.org.uk
OR

denise.hampson@csip.org.uk
Eat for Goals!
Uefa, the European Commission and the World Heart Federation joined forces in Brussels to help launch the Eat for Goals! children’s cookbook in which 13 top footballers give recipes for their favourite healthy dishes. Think you may be interested? Costs 12.90 euros. Follow the link for more info…

http://www.uefa.com/uefa/keytopics/kind=4/newsid=755391.html
www.YouthHealthTalk.org

Young People, Weight & Health

YouthHealthTalk.org is a unique, award-winning multimedia website with video and audio clips from interviews in which young people describe their experiences of health, illness and lifestyles. It is produced by qualitative researchers at DIPEx (www.dipex.org) University of Oxford. 

The Department of Health has funded a study of Young People, Weight & Health, and the research findings will be used to create a new section for the website.  The site is hoping to interview young people aged 16-20 about a range of issues to do with weight and health including: body image, size & shape, exercising, struggling with weight, food & eating, dieting, being told you’re overweight and losing & gaining weight. It is particularly keen to hear about young people’s experiences of overweight and the challenges of weight management.

The new section will be a source of:-

· Emotional support: the site will help young people feel better about themselves and encourage good health by offering positive role models, helping them understand they are not alone in having issues with their weight, and by giving them hope and encouragement.

· Advice & information: the site will contain practical advice from other young people and links to reliable health information resources and support.

It will help parents, carers, family and friends understand the issues involved from young people’s perspectives and, therefore, how best to help.

If you have any queries about the research, please contact Dr Krysia Canvin, Senior Researcher, DIPEx Research Group, University of Oxford at Krysia.Canvin@dphpc.ox.ac.uk 

COMING UP .............

Weighing Up the Future

2nd DH West Midlands Annual Obesity Conference

- Friday, 6 March 2009

This conference will cover the regional and local actions to date in the five main areas of “Healthy Weight, Healthy Lives: A Cross-Government Strategy for England” published in January 2008.

The Government’s Change4Life movement calls on the energy, involvement and knowledge of a range of regional and local partners – from local government, the NHS, media, commercial and voluntary sectors – to help tackle obesity.  Similarly, this conference intends to draw on the work already happening within the region within the national context.  The conference will provide opportunities to:-

· explore this challenging public health issue

· discuss strategies, networks and actions in the West Midlands to prevent obesity, with an initial focus on children and young people, but also including families

· disseminate and discuss regional initiatives and research offering practical and evaluated strategies to combat the rising trend of obesity.

To register your interest in attending please email Julie Davis:-

julie.davis@dh.gsi.gov.uk 

RECENT PUBLICATIONS

Healthy Weight, Healthy Lives:

A Toolkit for Developing Local Strategies
This toolkit is intended as a resource to help those working at local level plan, co-ordinate and implement comprehensive strategies to prevent and manage overweight and obesity.  You can order copies via:-

www.orderline.dh.gov.uk 

or email:-

dh@prolog.uk.com,

or phone 03001231002 - quoting 283780.

Healthy Weight Healthy Lives:

Commissioning Weight Management Services for Children & Young People
This document, which offers practical support to commissioners, is now available from the DH website:-

http://www.dh.gov.uk/en/Publicationsandstatistics/Publications/PublicationsPolicyAndGuidance/DH_090113 

West Midlands Health Issues:

Infant and Early Childhood Health and Well-Being
This joint WMPHO/DHWM report was published in December.  You may download it from:-

http://www.wmpho.org.uk/resources/childhealth1.pdf
Play Strategy for England
The DCSF Play Strategy for England was launched on 10 December.  It sets out the Government’s plans to improve and develop play facilities for children throughout the country.  

Based on consultation with thousands of children and young people, as well as their parents, the Strategy outlines the short, medium and long-term objectives in bringing to life children’s right to play.  The Strategy is backed by £235 million of dedicated investment.  This funding will support its aims of creating safe, welcoming, interesting and free places to play in every residential community and giving children and young people an active role in planning these areas.

The Strategy highlights the important role which Chief Planning Officers and Directors of Transport have in creating child-friendly public spaces and the wider beneficial impact that more child-friendly built environments and transport can have on public health.

You may download the Strategy from:-

http://www.dcsf.gov.uk/play/
Children See Fewer Junk Food Ads 

Children are watching fewer television adverts for unhealthy foods a review by the regulator Ofcom has found. It estimates the number of TV adverts for foods high in fat, salt or sugar (HFSS) seen by children has dropped by a third since 2005. Restrictions on adverts for HFSS products were introduced in 2007 amid concern about rising rates of obesity.  From January, all HFSS product adverts will be banned on dedicated children's channels.  

You may view the full report, Changes in the Nature and Balance of Television Food Advertising to Children at:-

http://www.ofcom.org.uk/research/tv/reports/hfssdec08/
Health Survey for England 2007:

Healthy lifestyles: knowledge, attitudes and behaviour 

The Health Survey for England is a series of annual surveys designed to measure health and health-related behaviours in adults and children living in private households in England.  The 2007 Survey focuses on knowledge, attitudes and behaviour on key aspects of lifestyle - smoking, drinking, eating and physical activity.  Both adults and children were asked about their views on what constitutes healthy behaviour, their knowledge of government recommendations and the factors that may encourage or discourage healthy behaviour.  A secondary focus was the impact of the smokefree legislation.  You may view the report at:-

http://tinyurl.com/6dkmmc 

National Child Measurement Programme (NCMP):  Results from the School Year 2007/08 

The NCMP weighs and measures children in Reception (4-5 years) and Year 6 (aged 10–11 years) to assess overweight and obese levels. The results for 2007/2008 are now available online:-

http://tinyurl.com/6yftnl 

Commissioning & Behaviour Change:  Kicking Bad Habits Final Report 

Government campaigns aimed at tackling 21st century health epidemics are old-fashioned and disjointed according to a report published in December by The King’s Fund.  It suggests millions of pounds are wasted on ineffective advertising campaigns and fail to use the most effective weapons in the battle against obesity and substance abuse.  You may download this report from:-

http://www.kingsfund.org.uk/publications/kings_fund_publications/kbh_final_report.html 

Ignorance is Not Bliss

When Eating Out 

This report, published by The Food Commission in December, highlights the need for clearer nutritional labelling at fast food chains. The report says that nutritional information, particularly the calorie content of meals, should be clearly posted on the menu boards in UK restaurant chains, in a bid to reduce the incidence of diet-related disease and the associated reduction in life expectancy.  You may download the report from:-

 http://www.foodmagazine.org.uk/press/menulabellingdec08/ 

WANT AN ARTICLE IN THE NEXT EDITION?

If you would like an article included in the next (April) newsletter, please email it, by Friday, 27 March:-

julie.davis@dh.gsi.gov.uk
We are very keen to cover as many local stories as possible.
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